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Session Overview

Campaign Overview
– Description
– History

Campaign Tools
– Current Tools
– Future Plans
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Campaign Overview

National campaign 
Behavior-focused, 
motivational 
messages
Dietary Guidelines 
for Americans

Bread, Cereal,
Rice, & Pasta

Group
6-11

SERVINGS

Fruit
Group

2-4 SERVINGS

Meat, Poultry, Fish,
Dry Beans, Eggs,

& Nuts Group
2-3 SERVINGS

Source: U.S. Department of Agriculture/U.S. Department of Health and Human Services

Vegetable 
Group 
3-5 SERVINGS

Milk, Yogurt,
& Cheese
Group 
2-3 SERVINGS

Food Guide Pyramid
A Guide to Daily Food Choices

Fat (naturally occurring 
and added)

Sugars
(added) 

These symbols show fat and 
added sugars in foods.

KEYFats, Oils, & Sweets
USE SPARINGLY
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Campaign Goal

to …
motivate the target 

audience to make 
positive changes in 
eating and physical 
activity behaviors to 
improve long-term 

health 
©
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Target Audience

Culturally and 
ethnically 

diverse children 
and their 

caregivers
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Audience Segment:  

Children 
ages 
8 - 12
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Audience Segment:  
Children 8–12

Growing Independence
Peer Importance
Decision-making
Adult Consideration
Influence of Family foods
Eating Out More
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Themes and Key MessagesThemes and Key Messages

Breakfast
Power Up with Breakfast

Be a Role Model: Eat Breakfast with Kids

Snacks
Grab Quick and Easy Snacks
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Themes and Key MessagesThemes and Key Messages

Balance
Balance Your Day with Food and Play

Physical Activity
Move More, Sit Less

Make Family Time an Active Time
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Campaign Slogan

Eat Smart. Play Hard.TM

TM
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Campaign Slogan

“Eat Smart” means making 
good choices and implies that 
they are in control
Important to be smart, good 
reason to encourage good 
nutrition

“Play Hard” addresses physical 
fitness in a way that is 
important to them TM

What Eat Smart. Play Hard.TM

Means to Kids
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Power PantherPower PantherTM
Nutrition and Physical Activity 
Communication Specialist
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Trademark

Power PantherTM

Eat Smart. Play Hard.TM

TM
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Posters

Target Audience:
Kids

Theme:
Breakfast
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Posters

Target Audience:
Kids

Theme:
Snacks
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Posters

Target Audience:
Kids

Theme:
Balance
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Posters

Target Audience:
Kids

Theme:
Activity
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Posters

Target 
Audience: 
Caretakers

Theme: 
Breakfast
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Target 
Audience: 
Caregivers

Theme: 
Activity

Posters
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Activity Sheets, 
Bookmarks, and Stickers
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Brochures
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Brochures
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Brochures
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Partners and Collaborators
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“The American Dietetic Association
recognizes the window of opportunity in 
educating preschool and school-aged 
children about the relationship between food 
choices and fitness to good health.  The 
ESPH Campaign is a great way to build 
awareness about healthy eating and physical 
activity, and ADA will share the campaign 
materials with its 70,000 members.”

What Partners Are Saying
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“ASFSA is pleased to join with USDA as a 
partner in the ESPH nutrition education and 
promotion campaign.  Together, with other 
cooperators, we can make a positive 
difference in the long-term health and well-
being of America’s children.”

What Partners Are Saying
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“NWA applauds the Food and Nutrition Service 
for this important campaign to promote healthy 
eating and physical activity for our nation’s 
children and their caregivers.  Eat Smart. Play 
Hard. Is a message that will resonate with the 
families WIC serves.  As the voice of the 
nation’s premier public health program, NWA 
is proud to be a partner in this effort to promote 
healthy living.”

What Partners Are Saying
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Plans for the Future

Web Page Enhancements

New Campaign Materials and 
Tools
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Reach to Date

Over 9 million pieces of nutrition education 
materials requested

Requests received from all 50 States and all 
FNS nutrition assistance programs

Average over 11,000 hits to ESPH Web site 
each month
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Connect Online

www.fns.usda.gov/eatsmartplayhard


